THE GREEN LABEL:
A GUIDE FOR
ECO-RESPONSIBLE

In France, clinics and hospitals buy each year products and services for an amount
of 18 billion Euros (40% of their budget). The optimisation of sales gives a
v fantastic boost to economics, but it’s first and foremost the obligatory key
~ on one hand to restrict the impact on health of the products and on the other
hand to help health facilities to reduce their waste (plastic wraps...), their
greenhouse gas (transportation of wares and persons...), their use of energies,
poisonous chemicals (by promoting substitution goods...), etc. Sales are one of
the governing principles of a comprehensive green approach.

33 questions/ 580
6 main topics/ companies
over 1 year work questioned

The green label helps sales managers make informed choices
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« FIRST,
DO NO HARM,
THEN CURE »
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